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MESSAGE

The 202425 FY proved o be another successiul yvear for tourism o in: Magre County. Em’hin% aff
an all-time record year after hasting the 124th {15 Cipery in June: 2006 we niearhy matched
aocupancy tax collections, only faling Short 140,000 for-a total of £37M. But. when
mieasured-against the previcus non-LLs. Open FY, wewitnessed a 16.8% increase in collections.
For visitor spending, we: did set an-all-time record for the calendar year 2024 with 'a total of
$860M, an increase of &7% from 2023, This all transiates to Moore County maintaining Its
impressive ranking as the 10th best touriem econormy-among 100 'counties in North Caralina:

In March 2025, the Moore County Commissionars made an historic decision, increasing the
county lodging tax from: 3% to/the state maximum of 8% This milestone, achieved after yvears of
advocacy by the CVEB marks a transformative moment fortounsmoan the Home of -Amercan
Coif-and for, our local -:::-rr‘rmur‘rilrr:;.f. The additiomal revenue will esmpower the TVE to drvest in
tourism product development, funding major capital projects that enhance both the visitor
E‘K?E‘HET‘!C{} and. guality of life for residents. These future projedts, soon to-be determined, will
Belpratirach more MiSIEors, SErengtneT our Soonory. and Create rew amenities Sur community
can enjoy for generations to come.

Pinehurst Resort -has seen record-breaking  growth and demand after the opening of golf
course. Pinehurst No: 10 .in 2024, Gonstruction of Pinehurst No. 11 is. now. undenway’ with
anticipated opening in the fail-of 2027, Ownership of Ping Needles, Mid Pines and Southern
Rines CC has entered into a $47M joint venture with Marnne & Land Hotels & Resornts to upgrade
accornmodations at the Mid Pines Inn and the Pine Nesdles Lodge & Colf Club, That samig
WTIETERE Fgr-::-up recenthy. purchased 72 holes of golf at Whispering Pines CC. (55 holes) and
Foxfire: Golf Club {3e- hotes] and: will make sigmificant courss improvements with the goal of
increasing demand in coming years:, More-hotelsare. being  bulltand planted, including: a
Courtyard by Marriott opening in December 2025 and an AC Hoteland Residence Inn expected
to start consiruction in 2076

It is also anticipated that commercial flight senvice will return to the Moore County Airport in
028 whinhy could Bring an additional Z00000  peopie: to the destination annually. Lastly, f
2025 Amazon Web Senvices %ﬁ.WSJ announced 3 2108 project ithe: largest prajact. in horth
carohna histond that willses 2022 large buildings constricted (20000220 00 souare foot
spaces). AWS estimates that 2,000 hotel rooms per week will be needed for contractors working
on that praject for the next 6-7 years. This project will have enormous impact on Moore County
as the site’is located 25 miles southof Southern Pines in Richmond County, NC,

These are just the highlights of a growing and successful destination. Tourism is-alive and well
i Moore County dnd we' lgok fonsard 1o mioré wing in 2026 and bevond! Tharnk: you for
supporting the mission ofthe OVE,

-----------
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MISSION

The mission: of the Pinehurst, Southern Pines,
Aberdeen Area Convention & Visitors Bureau 15 to
dovise strategies 1o enhance the County’s tourism
brand value and product; to accommodate the next
generation of visitors, thereby stimulating the local
ecoloiTy -and enhancing the  guality of life - far
residents-and visitors alike,

VISION _

The - Pinehurst,. Southern ‘Fines, Aberdeen Area
Comwention: & Visitors: Bureaw: s the recognized as
the cauthority. on- tavel: and tognsm to: the
destination known as The Horme of Américan Golf,
The! CVB s a content marketing  rmachine amd
erpErt stonviellers in:leveraging the tourism asoers
of Moora County,

5 PILLARS
DWW ALL THINGS GOLF
FROMOTEQUTRDOORACTIVITIES

CELEERATE SMALL TOWMNS
LEVERAGE ALITHENTICITY

CORE VALUES

As the official destifiation. marketing araanization
for the County of Moore, the Convention & Visitors
Bureau and its Board of Directors have adopted the
lollowing core values to guide the decisions which
manage the organization. We aspire to operate at
the highest level -of “excellence o roarketing,
benchmarking: our performance against (op
parfarming CVBs in the United States.

PASSION
Enthusiasm for our- destination, its peoplE and our
visitors

CREATIVITY
Encourage the sharing -and developrment of - new
ideas and concepts

STEWARDSHIP

Be faithful ‘owrners. of | our  dastination, it
developrment, image and reputation

KENOWLEDGE

BUILD THE APPEAL OF NOMN-COLE ACTIVITIES

To become known as the trusted scurce for
informationaboul the destifation

Fiss e RESULTS-DRIVEN

B R E R R R R e Al efﬁ::_rts. focused: ondriving. rmoare Vvisilors bo the
=gt e destination . and  providing  those  visifors
ittt o R e ety experiences that will make them return
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<\ SHORT HISTORY OF THE MOORE COUNTY
55 TOURISM DEVELOPMENT AUTHORITY
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Gn May 14, 1987 the North Carolina General Assermbly approved House Bill 138 Chapter
188 and act to authorize Mogre County to lewy a 3% roorn otcupancdy tax, As a result, the
Moure County Tourism Development Authority was formed. Subsequently, the TDA
legisiation was updated by House Bill 545, Session’ Law 20011-113, June 3, 2011, which
permitied an act 1o r'n-::-dlf'ig the Moore County Ooccupancy Tax up to 6% Then, on
Septermber 30, 20157 House Bill 504, Sestitn Lay 2015206 permitted an act to authorize
fisr- Moare County tolewy the acditiornal 5% [Tn’tai’ﬁ%] Decupancy Tax,

The Authority snall D.BLA a5 the "Rinehurst, Southern Pines, Aberdeen Area - Convention
and Visitors Bureau” (CVB), hereinafter members are referred to as "Board”™ and Visitors
Bureau as "Bureau’”,

Asg set forth in House Bill 138, Chapter 188 of the General Statues-of North Carolina and
resolution of Ma]-,r 14, 1287 and updated by House Bill 545, Sessicn Law 2011-N3 the Nor
Ear'nhga General Assembly June 9, 207, the Board shall have the following Twelwe (12)
members:

LACounty cemrnissioner-appointad by the County- Commissioners.

2. Five |5) owners or operators of hotels, motels:or other taxatie tourist accommaodations:
Twio: 2] of which owt or operate the Largest hotel rmotels orother accomimodations by
rental unit count, whe shall be appointed by the Countys Commissioners.: Three (31 of
which' owner or operators of hotels, motels oF other taxable tourist accommodations by
rental unit count, wha shall be appeinted by the County Commissioners:

3. The President/CED of the Moore County Chamber of Commerce.

& Twao (2) individuals interested in ‘the tourism business who have demonstirated, an
imtergstin tourist devmloprnent but donotl own of operate o hotel, Tnotel, or other taxable
tourist accommodation, whe shall be appointed by the County Commissioners,

5. The following. shall serve as non-voting, ex officio meémbers of the Bureau! Finance
officer of Moore County, Colnty Manager of Moore County and Economic Developer of
hoOre Tounty.

The TDA s managed-as a destination marketing: oraanization (BMO) and s headed- by
the -President & CEQ, appoainted by the Moore-County Board: of Commissioners: The
President (& CEQ sapves the ning-person CVE. Board of Directors and holds guarterly
meetings to update the board and the public on cccupancy tax collections and
marketing updates; ‘

i arch 2025, the Moore-County Commissioners made an histdric decision to raise fhe
county lodaing occupancy: tax Trorm 3% 10 the state maxkimumm af &35 which will take
effect on January 1, 2026, The increase will result in more marketing dollars for the CVB
and also provide significant funding for tourism product development.

S / PINEHURST
A SOUTHERN PINES
S ABERDEEN AREA
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MEET THE CVB
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BOARD OF DIRECTORS

The: Pinehurst, Southern Pines, Aberdeen Area Convention & Visitors Bureau is served Dy a S-person Board of
Directors, Based on current by-laws, the Board consists of five hoteliers,-a member of the Moore County Board
of Commissioners, the President of the Moore County: Chamber of Commerce and two résidents appointed by

the Couniy Commissioners Toserve as Tiodrismanterested ™ clitizens . This st i based on the 202526 FY.

ANDY HOFMANM
CAVE L hair
Ceneral Manager, Pine Crest Inn

MATT HAUSSER
CVEYiee Chairman
ceneral Manager, Talamore Colf Regort

PAT MOLAMPHY
CVH Secretary/Treasurer; Entrepreneur

TOM PASHLEY
Prasident, Pinehurst Resort

KELLY MILLER
President, Ross Resorts

CHRISTA GILDER
Cnrver, Meridian Kiosks
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NICK PICERNO
Moore County Commissinnar

LINDA PARSONS
President,
Mogre County Chamber of Commerge

WARREM LEWIS
Chwner, Chaf Warren's

NATALIE DEAN HAWKINS

Prosident,

Moore County Economic Developmaent
[exinfficio)

WAYNE VEST
Moore County Manager {ex-officio)

CARDLINE XIONG

Moore County Finance Offidar [ex-Officio)
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MEET THE CVB STAFF -

The Convention & Visitors Bureau [CVEI Tor the Plnehurst, Southern Pines, Aberdeen Area s prﬂud o Eeprrzsent.
a world-class golf resort destination. Located in Moore County, NC, the CVB is the county's official destination”
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marketing organization, and develops and implements stratégies that enhance the economic and brand value of

tourism to the benefit of visitors and residents atike;

Tourism often remains underestimated as an economic driver in many communities like ours. Consequently, it is
our responsibility as the Convention and Visitors Bureau to continually emphasize its vital role within our
county. For a desper understanding of our activities; SEI'-EIIEEIE'E- are supparted projects, we ENCOUTagEs You 1o
subscribe to our Destination Marketing Newsletter.

As we look forward to 2026, we remain optimistic about the positive impact that tourism will continue to have on
Moore County. For more information or to learn more about the CVB, please stop by our office, call
910.692.3330/800.346.5362 or visit homeofgolf.com. The CVB office is open Monday through Friday from 9 a.m.
to 5 p.n., and is tocated at 155 W. New York Avenue, Suite 300, Southern Pines, NC 28387

Phil Werz
Pregident & CEO
s of Servictn
Exnects ar] beads thaCVE,
crohbos and ouaciites the anrilsl
markating plan and maintaing
bichged ared axpemdibunas:
Represents the CWE within
1 BAGGne Coumniy commmy
st eodgrnaliy fior sl Traneed and
tourisrm e sts

Lisa Long

Crective Cirector
Yoears of Servoe 14
Creates digital / print marketing
rosakarials-and minrketing
EANYEIGAE o promote the
diastindgtion. Fronsdes deetlion
forchesign o tbe annual
clgatnation cpusdo: Coordintas
othgs Mharketing reiabod
progects.

Donna Murphy
Stafl Accountant
Years of Spreiced B
Parformsancounting funcbons for
LB and coamlindles wilh Moo
county Feanoe OMoe o maintsin
Budged and olther Srancg.
reladiesd procadures inciuchng
= pesdpiaimibioig and billewg o Assshsm
J g !'th'!-l"n\.‘._p'-'-'."!l'l-ﬁl‘l.! al ths alee and
enciraons itk clistrbod o of the
! Aannues et inal oo s
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Melissa Holt
Vice Progicdent CVE Alfairs
Yohes of Seodicn 315
Agninka ting Prgaldant and CEQ
wikhy i varily, of tesponsitilities
mncluclivig destinalion anhd
G aTINeE clenali e
rrarseting, pubdic relations,
GOrTILmhy SOOI and
atall superssion Canbent
creator and manages ali sorial
el chanaets

Zach Pessagno
Photographerf
Videographar

Zach amd i Brothn Andy
ara the dymramic dies Behind
Chasing Fowld Fhctograping,
prokdineg Golf-conioe
pihdcgra sty s vicdeograpiny
o L ingy brandz i theo
goll space W ang dicioy td
e Zvch wogking withy U
oy coatent basis o provide
tongar-farm videcs o social
rrrddia

n McDonald

igitol Specialist
':ﬁ Wadrs ol BEtvkeed)
Provides wehsile malnienance
Anct Larch dging oplEnizalion
SECratrateoied Oreales content
for soacial rvddba i ackchtior ko
oSty weith resaarch T waekly
content pragcis
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OVERVIEW OF 2024-25

VISITOR SPENDING
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In 2024, Moore County witnessed an unpracedentsd $860 miillion in
egonomic impact from visiton spending, representing a 6.8% ingrease: from
the —previous year Moore County remdns the tenth highest [ourism
BEOTIOMIY T U state, maintaimnig s Frghest rarkir it histony,

Tourism Impact Highlights for 2024:

= Moore County ranks 10th armong 100 counties Gno North - Carclina for
anriiial visitor speriding:

= The:toursm industing emploves nearly &300 people In Moore County, an
increaseof 2 7% from the previdus vear,

« Tourism in Moore County saved each resident $546.46 in taxes per
capita: The state average was 3241 The reports alio showed that $28]1
million in local taxes was derived from visitor spendingin 2024, an
increase of 7T.6%

« State tax revenue gensrated by tourism in Moore County totated $352.2
railio; up Fon 3308 mlior in 2023 amincrease of 545,

)
P
|

VISITOR
SPENDING

Visitor spending
in Moore County
topped $860
millionin 2024

114 i =
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- - ..
o R e # x
.-—:l.‘h. ==

These statistics come from the “Economicimpact of Travel on North-Carolino Counties 2024." which
can be occessed ol partnersvisitnc.com/ecanomic-impact-studies. The study waos prepared for Visit North

Carolina by Tourism Econoniics.

The overall analysis for the report draws on the following data sources:

= Spending ahd visitor profile characteristics for visitors to North Carelina based on OmniTrak survey data,
= US Ceansus Bureau, Bureau of Economic Analysis, and Bureau of Labior Statistics: employment, wages, and

sales data by industry and the value of seasonal and second homes.

o STR{Smith Travel Research) and Key Data: hotel and short-term lodging performance data, including room

demand, room rates, occupancy, and room revenue,

» Federal Highway Administration-and LS. Energy Information Administration; automotive and gasoline price

data.
= Tax collections: lodging and total tarable sales tax receipts.

« Tourism Economics: international travel data and overseas, Canadian, and Mexican travel to North Caralina

T R N R ]
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Tourism Spending by Category (2023 vs 2024)

+7.2%
$259.6M

0 O
£213.0M
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Category

The report aiso provided visitor spending based on a variety of sectors. Overall, Moore County reports
visitor spending totals for 2024 in these areas:

LODGING (3213 millicn, up from 203 mitlcn in S023ka 5% incraase

FOODAND BEVERAGE (32556 millhon, up Trom 5242 1 million in 202305 T 2% ihcrease
RECREATION {$1264 million, up from $115.4-million in 2023} a 9.5% increase

RETAIL 27L& milion; up from:3o54 milbonm 2023 & 9.4% Increaze
TRAMSFORTATION (3188.5 million, up frem 2158 miklian in 2023) a 5.3% increase

Statewids, visitor spending in 2024 rose 6.9 parcent to reach a record $36.7 billion.
That sum represents. a2 s increase over 20603 expedituras,
Other Tourism Statewide Highlights:

» Domestic travelers spent a record $£35:6 billion in 2024 Spending was-up 2.7 percent from $34.6 billion in
2023

+ |ternational travelers spent 212 billioryin 2024, up 165 percentirom the previous year

# VisitorstoMNorth Carcling generated nearly 346 billion in federal state and tocal taxes in-2024. The total
representsa 2.8 percentincrease-from 2023

» State tax receipts from visitor spending rose 1.1 percent to nearly 31.4 billion in 2024

¢ [ocal tax receipts grew 4.3 percent to nearly 21,3 billion

# [rect tourism employment i North-Caralira increased 1.4 percent 10230338

= Direct tourism payroll increased 26 percent to 5.5 hillion

» Visitors spent more than $100 million per day in North Carolina; That spending adds $7.3 million per day
toratate and (ocal Tax revenues (about 537 million in state taxes and 536 million inlocal taxes)

¢ Each North Caraolina household saved 5593 on average in state and local taxes as & direct result of wisitor
spending in the state. Savings per capita averaged $241
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FINANCIALREVIEW

The chart below reflects county lodging ocoupancy tax collections, by month, from 2020-21 FY t'hrjc'.-[lg:;r{
the 2002425 FY, Qur current ocupanday tax rate’is 3% but will beincreased to the state maximurmob 6%
on danuary'l, 2006, The chart demonstrates therate of growthoneollections since COW B Frivm thee 20015

20EY o the 202324 By which included the LL5 Open, we have Seer-a 165% increase inoccupancy-tax
collections

QCCUPANCY TAX COLLECTIONS SINCE 2020

1OMNTH FY 2020-21 FY 2021-22 FY 2022-23 FY 2023-24 FY 2024-25
Ly 5150, 8958.63 S258. 286,11 52048, 430.809 5275050046 S3070 990,03

ALIGLIST 8£257,338.05 S275,421.88 5203 450,100 S202 050,42

SEPTEMBER $173,462.20 |  $28024400 |  S307,58371 | 835643850 S0364,766.13
OCTOBER s233,743.42 | sazegeey s376,424.20 |  s403.256.48
NOVEMBER $143,377.00 |  S29263270 | 23386461 $257,500.67 $284,604.31

DECEMBER $117.038.43 5118,435.85 $142,130.15 $163.845.50
33.77

ANLIARY 512298010
FEBRUARY $97,277.85 $143,712.92 S167,078.56 519249761
S200,060.42 | $287,151.41 s208,207.08 | s287.21557 |  $341,350.26
| S206819.34 | S32505.57 | S3I97.479.44 821
=308, 1 34 S365,073.43 SE67, 7LD
; 5300,716.55 S319,848.25

0002, Tk 0 BERT, Ttk )

TOP 10 BEST ALL-TIME
COLLECTION MONTHS

MONTH/YEAR

June 2024 $762,054
April 2024 $492,677
October 2024 $475,884
April 2025 $457,068
May 2025 $455,466
October 2023 $403,256
April 2023 $397,479
April 2022 $382,505
October 2022 $376,423
May 2023 $367,700
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2024 ECONOMIC IMPAB?

OF VISITOR SPENDING IN MOORE COUNTY

2024 Visitor Spending in Moore County grew to

S840 Million

An All-Time Record

In 2024, visitor spending grew 6.7% to $860 million. We
have the 10th best tourism economy in N.C. and it
suprmrts the golf industry, shops, restaurants and other

nesses in Moore County. Tourism directly impacts

bus

.'il"al'w of life not just for visitors, but also our resigents.
ourism supports 6,300 jobs in Moore County - the

second highest empln:-.rment sector.

DAILY VISITOR SPENDING

&2 .35 Million

+$150k per day from 2023

TOTAL VISITOR SPENDING

S860 Millkon

+6.7% from 2023

TOURESM INDUSTRY EMPLOYMENT

6,500

~ +5.2% from 2023

-----------
.............
-------------

Source: Tourism Econamics and Longwoods Internotional

TOURISM SAVES EVERY
MOORE COUNTY
RESIDENT

in State & Local
Taxes

OVERNIGHT VISITORS

$213 Million

+5.0% from 2023

TAKES PRID BY VISITORS

$60 Million

$28.1M in local taxes
+6.0% from 2023

T0TH HIGHEST TOURISM ECONOMY

100 Counties

-----------

----------
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Consistent, positive and ongoing relationships with key media partnerships allow the CVB 1o
achieve earned media placements throughout the year, Along with strategic paid advertorials
and-editerials, these media Gppﬂrtunltles provide the avenuse for the-CVE to tell its story and
continue to'atiract existing visitors to the destination, as well as cultivate new ones - not only
fromy: the Carolings, but throughout the Southeast, and: fron around the country -and waorid.
Fartnerships- with-outlets such asOur State; Garden & Gun, The-Local Palate, muitiple golf
publications. state golf-associations and  regional media, inciuding Business NC and Business
Journal, areessantial fof owur tremendous suocess, These  mostly dicital  olacements--are
responsibhe for more than 25 milhon impressions across all media partnerships.

q : '“?r;e's;:p;—.&fmdgi'z&:"
LONGLEAIL

“palate

bat %@ ﬂ-zrj:r?gf
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The CVE- s activel/ involved in developing partberships with golf and non-golf related companies. o
highiiaht the destination sia co-branding. opportunities. The CVB has been ifvohwed with partnarship
miarketing opportunities e this with-numierous companies like: johnmie-l, Goelf Pride; Donald Ross
sportswear, Brumate and others. These partnerships expose the Home of American Golf brand-and the
destination via third:-party endomsemants, soclal media platforms, display and oative rmarketing and opt-
i swEepstakes that allow us aogrow ouremail database,

2025 the CVE formmed o doen partreecstiposath Soleo which - inciuded Boshing . nurmensos -ogolf
influencers. in the sornng and-a major mulb-terad  campaign in thefall This campaign also provided
exposure to 34 million GoPro followers around the world and the benefits of the overall program will
continteto be measured well into the 2025-26FY
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U.5. Kids Golf World Championships

With rmigre than 250 anhual events in Moore County, the
CVE is actively involved in a number of large-scale events
afict especially. ones that. produce the most return on
investiment in the form of overnight stays and collection of
county hotel accupancy tax. The annual LS Kids Golf
World Championships have an annual economic impact of
2151 million, The event is held for two weelks at the end of
Juby and beginning: of August wath morecthan 2000 of the
best junior players from all 50 states ardd three dozen
counties descending upon. the  destination for
championships: played: At numerous - golf- courses
throughout the 'Samdhills. inclading. at: Finehurst ' Resort:
Mare than 30 currant and former PGA Tour and LPGA Tour
plavers have competed in the LSS Waorkd Chamipionships
inthe Pinehurst area.

Pinehurst Barbecue Festival

A Celebration of Taste  and Traditicn, the  Pinehurst
Barbecue Festival has quickly become cne of the best
such festivals in Morth Caroling: The three-day event is held
every Labor Day weekend and showcases seven of the
finest pitmasters in the Tar Heel State. Highlighted by
Foodd: Metworkstar -Christopher Prieto, the weekerid
features a Q-School Grilling Class -and Bourbon & Bites
event, all capped off by the Christopher Prieto Pitmaster
Invitational where all seven pitmasters offer their best
combination: of BBCY and “sides. The event atiracts
thousands of people from arcund the Carolings and is
responsible for significant roem night bookings..

Sandhills Motoring Expo

The annual Sandhills Motoring: Expo takes place evearny
Memorial Day weekend in Pinehurst, celebrating
automiotive culture and craftsmanship, The EXpo featurnes
awariatyof activities and attractions tailored to-automotbae
enthusiasts of all ages and interests: Events include soclal
events and dinners, a Road Rally through Moore County,
Cars and Coffes, an Artisan Tour featuring local sculptors,
painters, and other craftsmen; and a Soiree at the Moore
County Airporl. The Expo’s signature: event a5 the Soriday
Concours in the Village which showcases a diverse array of
vehicles ranging from classic and vintage to modern and
exotics. Participants arrive early and linger-longer which
leads to dozens. of extended stays in -area hotels, resorts
and short-term rentals:
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Festival D'Avion

This-annual event is.a Celebration of Freedom and Flight
held at'the Moore County Airport In Carthage, The Feast wval
Diavion: features  classic: and mailitary -aircraft displays,
flyovers. precision parachute jump teams, sightseeing tours
wia plane. and helicopter, classic car display. . lve
entertamment, 3 “junicr; pifot™ KidZone, local vendors, food
trircks and fun for theentire family Thesevent works closeiy
with nearby Fort Bragg and U5, Department of Defense for
a-number of militany flight displaysanciiedineg C-1500 aircraft
and CV-22 Osprey planegs among otherstatic dispiays:

Peach Weaok

The CVE created Peach Week in 2023 as an extension of the
annuat NG Peach Fastivalin nearkyy: Candor, Peach Weel i
a caelebration of "all things peachy.” The CVB partners with
Moore County-based peach farmers to provide peaches to
nuMmerous aréa restaurants, so they can be incorporated
into meny items for visitors and residents to enjoy all weaek
long, Aside from the restaurant weel, there are specific
events held through the week 1o celebrate Feach Week
includinga Sk Fun Bun, Peach Might with the Sandhills
Ec:-géys baseball team, miniature golf outing at Wee Pines
in-2imsted Village, Peach-A-Faioora partyat. James: Creek
Cider House and.more. In & short Gime, theevent has
attracted wisitors from throughout: the Carolinas with local
hotels “and lodging ;::naﬂnfz-rr. Benefitting. from: ovarnight

stanys,

Pinecone Pathways Program

Held each sprimg; the Pinecone Pathways Erogram: hias
becomye a viral sensation in just twio years. The CVE has
partnered with Glassrmakers frome StarWorks in Star NG Lo
produce 100 unique and. colorful glass pinecones: The
pinecones are hidden along a number of hiking. trails
throughout Moore County, The idea originated from the
Year of the Tratl campaign introduced by Visit NC in: 2023,
The allure of the-glass pinecones. 15 they. cannot - be
purchased and must be found by those seeking them on
area trails announced by the CVEB. The annual campaign is
responsible for hundreds-of - bockings in. area-hotels with
visitors-arriving  from: numercils: states | including Mirgtnia;
South Carolina, Tenngssee Georgla, Florida and Ohio.
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- SOCIAL MEDIA

INFLUENCER IMPACT

Buring the 2024258, the- CVE hosted morne than- a dogen-social media infiuencers with-a colfective
following of more than 2 million people, Most of these visits were. from leisure lifestyle and non-golf
related interests and activities as the CVB seeks to gain exposure for the variety of things to see and do.in
the Binehurst, Southern Pines, Aberdeen area. Posts and videos were shared-ona variety of social media
platforrms inchiuding Facebook, Instagram: X (farmierhy Twitterk, TikTok-and You Tl

The EVE hosted the Golf 'Girl Garres Tar the first tirme and the group produced 3 series of long-form
videos at avariety of locations in the Pinehurst aréa-garnering more than 350,000 views on'their YouTube
channel. The content leveraged GGG's rapidly growing fanbase: and highlighted one of the fastest
growing demes in the industey. (women). Other social media influencers highlighted the destination’s
culinary offerings, shopping adventures, three-day itineraries and hidden gems in Moore County.

The CVEBEwll continue fo hosta cadre of Significant sotial mediasinflibencers and invite new ones that are
able to showcase all that the Pinehurst area has to offer existing and potential new visitors.
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* RESEARCH HIGHLIGHTS

The CVB coordinates with MediaOne for all research and visitor data colfection, This infarmation is extremely
important; as it provides us with key data about website visits, whera our visitors are coming from and areas
where those visitors frequent while in the destination. This allows us to be strategic in our marketing and to
ensure that we are reaching the consumer with the proper messages at the right time in their travel-decision
making process: Among all of our social media channels, our Home of American Golf YouTube channel is a major
marketing tool for us, given the enormous amount of vides content the CVB produces on a daily and weekly
basis; Video content is an essential part of the CVB's marketing strategy and how we enhance our destination
storytelling process. Our new website has also been a key driver of traffic and the first year produced
substantiatly more visits and length of time spent on it, per person.

! PINEHURST
' SOUTHERN PINES
ABERDEEN AREA

: Eiz: Frnavaatinr & ko s Ao aratey
Reporting Recap
2024-2025 Fiscal Year

M MediaOne
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~ PODCASTINTHE PINES

The Paradise in the Pines podcast has now reached more than 60 episodes and has been seen by more than
800,000 people. The bi-weekly podcast is produced entirely by the CVB and most shows are recorded inside
the affice podcast studio. The podcast can also be taken-on-location with remote recording capabilities.

Inthe last year, the CVB recorded podcasts at the NCTIA Conference, Visit NC Offices in Raleigh and at the 2024
LS. Open, just staps away from the championship at Pinehurst Mo, 2, Paradise in the Pines is-about the people,
places and stories that make our destination the Home of American Golf, Guests haveincluded a cross-section
of business leaders from the Moore County community and also media VIPs that frequently visit the Pinehurst
area. The extremely popular podcast has beén a fun and informative way to reach new audiences and tell our

story.
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WARDS AND RECOGNITION

In-the midst of the CVB's efforts to promote the destination, there are opportunities where our-organization is
recognized for ajob well done. Winning awards is an added value and a sense of pride for the CVB as it proves
our unique programs and initiatives have drawn the attention of our peers in the hcrspatahtyanct tourism
indistny. In thelast year, the CVE has bean honored several times by both the North Caroling Travel Industry
Association (NCTIAY and the Great Trails State NC Coalition.

The CVE won ta Gotd Award for Best Leisure M;-j_ri:e'ting forits "Drive for Style” Swegpis_.takeﬁ. in partnership with
golr and tifestyle apparel company johnnie-0 in advance of the 2024 U5, Open. The organization also won
another Gold Award inthe Best Community Stakeholder category for its "Paradise in'the Pines” podcast.
According to MCTIA, a total.of 80 entries were submitted from destination marketing organizations from across
the state for consideration among four separate categories.

*We ore extremely proud to ba recognized by NCTIA for our team’s dedicated efforts to highlight and morket
our amozing destination,” said Phil Werz, President and CEOQ of the CVB. "As the officiol destination marketing
organization for Moore County, we are storytellers - but without a tolented staff ond great marketing portners
like we have in MediaOne, our success would not be possible. Our job is to tell the world about our little slice of
heaven here in the Sandhills, so our visitors and residents can enfoy aur inigue sroll towns and tourism-
related businesses throughout Moore County.”
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The Pinehurst, Southern Pines, Aberdeen Area
Convention & Visitors Bureau (CVB) is the official
destination marketing organization for Moore County;,
North Carolina. With annual visitor spending exceeding
$860 million in 2024, Moore County is the 10th highest
tourism economy in North Carolina. Annual hotel
occupancy tax collections in the 2024-25 FY exceeded
$3.7 million.

/ PINEHURST
SOUTHERN PINES
ABERDEEN AREA
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PINEHURST, SOUTHERN PINES, ABERDEEN AREA
CONVENTION & VISITORS BUREAU

155 W. NEW YORK AVENUE - SUITE 300
SOUTHERN PINES, NC 28387

910-692-3330 - 800-346-5362
INFO@HOMEOFGOLF.COM

HOMEOFGOLF.COM



